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DRAYT CONPIDERTIAL
DATE: Aprii 27, 1992
po¢ Bill Clinton :
Mickey Xantor and David Wilhelm
FROM: Stan Greenberd, Jalc sarville and Frank Greer
RE: "THE CENERAL ELECTION PROJECTY
Interim Report

This rTeport he g | wlsction proj&ct” recopmends a
fundamental réa ing of ¥ paign to reflect the new political
realitie= apd pew phase of the campaign and, most lmportant, to
address the dcbhilitating age that is “1ﬂ93Lng us down. We
believe the campaig: st ; o an wrgent basis before the Perot
candidacy further deLl.ine 5 (Ry rﬁntrast) and the Bush-Quayie
campaign defines us by nalice. This is a eritical window.

Phe recomnandations here derive from wide-ranging discussions
both within and without the campaign. They are not lightly arrvived
at, and everyone who has particlpated shares the sense of urgent
opportun Ly Fhe peed to move boldly. The participants and memo
writers . led Gearan cvwald, lake, Emanuel, Reed, Thonases,
Linda and Harry Thomason, froum, Marshall, Carter Bskew, Mark

Mellman, ‘aul “@24:, Sam Fopkin, David Axelrod, Reich, Shearer, Tom
Cosgrove, Pete Schenkkan, Helum, Michael Donilon, pavid Cohen, Saul
Benjanin, and ;..ars (Inis report represzents the synthetic
judgement of the avthors and s now being circulated for comment.)

e B

The conclusions de g:f acs well, an the first round of foous
research, the DRC ﬂhﬁ;dl survey (cenducted by Greenberg-Lake) and
the PBELBgIJau&a “ﬂiu.al elagtion survey. (Se& the attached
meporanda. )

These recommendations, we nast emphagize, require new
structures within the cawpalgn. The current dispersed decision
centers leave the campalagn without a strategic center that can
direct schedulén;, communication, media, the candidate and spouse
traveling partlies. We approxinated such a gtrategic center at tha
end in New Hompchire, Michigan, Illinois and New York with great
guccess, To be f'iﬁvthe, we recommend the ismediate appointment
of a strate« ¢ directot, lecated in the Washington office. to act
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¢ ~f changa -- who will re-invent the campaign and ride
as an ",‘3,3“‘._;‘,,@‘;_{;" ic reconmendations. Without such a change, ve
ggzga-”zi-.;"dtw b:'m..-r‘:;.‘f."s-; dations offered DRlow will reelly happen.

stratedis Afesssionia

e arhaits B2l ¥ iewed unfaverably Wy a sizeable ninority of
nggggi:.f}*;;?;:z;“‘:?.‘g:‘i are (about 30 p{ra{m‘t) and a plurality of
genur&l election voters (about 40 percent); the situation is worse
in the West and Northeast; and we are rumning be.-.hmd by as wach as
20 points in key general slaction states, including Ohie, connecti_.-
cut and California. We believe that thase negatives (with their
electoral consequances) can be greatly reduced, as they were for
Reagan and Bush in previous aléctions. V:'.\ters are st1l1) copen to a
ciinton candidacy (almost 60 percent in the DNC survey). A
majority wants to vole againsc Bush and thinks Ehey do net know the
real Bill Clinton (They are right!) After learning nore about
Bi1l clinton in the focus groups, our support nearly doubled.

The post funfasental problem ahead iz & lack of ceatral
measage; why Bill Clinten wants to be president and what he will do
to ohange imorics, Voters in the focus groups rarely mention
anyening tnat Bill Clintan W 11d do as gresident. Indeead, thay can
rarely chazaclerize whom he would fight for or what kind of
president he would ba. The "charactaer ¢uestion® poses a critical
thrazheld, blocking whatever pessage we choose to communicate ==
reducing zessages to mere wanipulation. Wa have to cross the
character threshcold as soon as possible, though our goal is te have
biography and message work together to tell the same story.

The charastsr problem 1s rooted ik clinton's ezsantial
Wpolitical" pature. We hMave probed the whole issue of trust and
nonesty and, at the center, is the belief that Bill Clinton 1= a
"gypical peoiitician.” The twe strongest nogatives in the DNC
natisnal survey and the caupaign rPenngylvania survey were the
balief that Clinlon is "a little too much of a politician® (53
percent agree) and that ne will aay anything te get ¢lected (%3
percent) . The focus group particlpants spoke of clinten as a

typical politician, marketed well, but prepared to cater to any
group.

For wmost part; peoples were reluctant te wrxite bhim off as
corrupt, dishonest or imuoral, but the highly publicized "shading
of the truth® has reinforced an impression that he will do what ic
necessary Lo "lock good.¥  The guestions about personal morality
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certainly wmatiter, bUTL Theldl largor impact ig contained in the

general .lmpression that he w .‘."i zay what is nacessary and that he
does not "talk straight.®

The irpression of being the ultinate politician is reinforced

inton's presentation (ovasive, no clear yes or no, bandy
??;f?’“?x;i’lafx;lq. and 211 that political amalysis). Thay think
of him as "wishy-washy,” not as "someone who will look you straight

in the eye" and tal) ysu the truth.

The impressions of Hillary reinforce the political image. In
the focus groups, pacple think of bar as belng ip tha race "for
herself™ and as "going for the power." She 18 not s=ean as
particulerly "family-coriented.” More than Nancy Reagan, she is
seen as "running the show.™

Obviousmly, we have oreated many ¢f cur own problems, but it ie
hard to underestisate the damage created by Tsongas and Brown,
particularly the former., But =ach, in hiz owm way, has ¢tried to
establish his ldentlity by painting €linton aa political. There is
every danger that tne cpcrgence of Perot will reinforce the same
character traite and, thus, Further undermine our candldacy, evan
if Perol eventiually slips in the polls. Parot is seen as a

straight, honest talker who worked for what he g%, grew up "the
aomarican way," and who won' < 3

be intinidated by the mone ople and
the special interesta. o e

Clinton's peolitical nature

e laads voters to a number of
Critical and debilitating conc

lusions:
1. ¢Clinton (g not real. He is “pac n ted
imago makers. What h Packaged,” crea

© Says, therefore, 1 Qiscounted:
rhetorle tailored o sound ooad, int wha.
BROLE! Jar? 3 ; ended to reflect t

do 1
"real Bill Clinton,™ not balieve they are heari.ng the

3 ‘ won (It is important to emphasi
this inpreassion Rrecedss our =3 N Ze that
have the idea in their heads.) @ media; people already

2. Clinten is privilec
2aat dpallhgsp ileged, 1like the Rennedys.

Clinton's
volers with th and Tvy League/Oxford education leave
"silver spoon. TIbression that Clinton grew Wp with a
office "‘:a Cgrenmey fPink his path to high political
5 e &li;f :gng-';:a r:quiring little etftort and,
loaming contrast). ey (Ferot is, again, the
T . - e
L ity RO
Ba~1F—1 amm ) B 3
b R - ;'.-'
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, . to tha spacial interests.
Clipten :‘5.{,ﬁ':?:nsq;olitics is a den of t%iev?sé
People ThinE PR L whands in the cookie jar® &Q?_*Yg“a;t
Ther® BX op hanas" if you are to lead, yet they Souee
g 4’ to 8 bp]_d"s" ;;'_‘ q.h}‘bt)d}"s handa, He wants to appeth‘
S e * That makes Clinton weak —— gontrolled by e
6“?{§eqa§' establishment, Y“the powers and ‘the mo
gzapla: (Votern already think that of Bush.)

[ &

It is
4 .n caunot be tha candidate of chanqge. i

qi;:.' :133“;:@ pr:Cl's Lans wWho are inCapable of taking this
Eo&;t?y in g different direction. Clinton, therefore, as

the ultimate politician, cannet pe the voica of changs.

4o is part of tha "gstablishment," not a change agent.
"With the cuzsent situation, one participant observeq,
rge can't afford another politician.”®

5. Clinton's for himself, not pacple. Voters are
longing for a leader "who's goling to leck after ud." Yet
clinton, as typical politician, is "self-centered,™ cares
onily about himself and geotting elected. Tha unending
array of character bkattles has left Clinton %“self-
absorbed,” in voters:' eyes. 1In the DNRC survey, Clinten
enjoys less than a 5 point advantage cover Bush {the toady
Lor the rich; on "cares about people,®™ on being "on your
side,” and "represanting ne on the issues.®

f. Clinton's meusage/idess are discountad. When voters
hear Bill Clinton's ijdeaa, they are positive, but
wiexcited and reluctant to reassess their Judgenents
abour him. Sure he "understands” what we £gel, But that
15 Just iL: "he knows what we want whnich {g& WAy he Bays
+0.7 His words are good but just political manipulation.
It is hard for & pelitician to be hmard these daye,
particularly one who wants to be the voice of change.

The C2mpaion has to take radlcal steps to depoliticize Bill

Clinton. The measures - “entatlively suppe
fall in six strateqic areas: . o P e oy BN

Blegraphy. The "facta®™ of Clinton's 1if

dog ' Y e radicall
“hange the judgements about B{ll Clinton: -
seing whoe struggled, pulled his o B - man

of character, and fought for chaggi?ht' showed strength
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Commitaent.

Peopla nead to

P Ce6/218

lsarn about how Cliinton

stIuggled against special interests or difficult politi-

cal forces to do what he balieved in
pc‘:‘p}e :\_r!d t.; 1?,1.:[ C;f a 3111 CJ ihto

And to halp pecple.
0 who is willing to

challenge convention and poverful interests en behalf of

peaple.

Transition to people.

abgorptiaon

Nonepolitical communication.

comunicate in ways that 50und less pol
use

campaign needs o
atyle.

A plan.

vl-“”’ (2391

=Ll

The campai
and ideas
Just a sarie= of
Ranning ageinst
and peopla are looki
geing.

Change,

voters come to undgery

to Shange America.
wants tc do, except
ate ourselves from

voters!' imagination.
Current image Froblems,
into self=serving chetoric.

Bill Clinton
advancing oug

wantsg

te Casing about peaple.

9 neads to communicate
about how to change the coun
Popular
politics

ng Lor a leader vhe

Clinton neegs tC go from selr-

The candigdate neede to

itical, angd the
medla that are “ounter-political in

that it hag a

roposals that
S also running against arift,
Knovs where he ia

Clinton's candidacy will not cateh fire unless
stand what Bill ¢ligpton wvants to do

Right now, thay hava no ldey what he

the other candidates and excire the

idasasg
threshold of beliavability,

#a have wg differanti-

The change WesSsage cannot undo oy

for voters now turn oyr

ideas

But we must crystalize how

to change the country and begin
Aggressively until we oreoss the

Blograghy: The Real pj i Clinton

The presentation of blog
focus groups, has an
genoral slecr .
electarate (compared to 12
UpwWargd zsraccment of 14
of Clinteon's Licgraphy,
Clinton t+hae
terms: "down to earth, "
it,» mche cppesite or By

o)
L 4
working man,® ®hetg L human

t S

s 3 )

-~

Sy

eaixno*dinary
HOn survey, kicgraphy produced

B

inton's nonezty.

LN

aphy, ve know from +he

! . sarveys and
mpact.,

in tha Pennsyivania
& 12 polnt sRift in the
shift) and a S8ignificant
After hearing "thg {actg"n

W nessage

'PRY, voters who were Previously Freoccupied with
politician bega

"
"midd]
e

Epe2king of him in radisally new
¢ class boy,"™ "gelf mede, " “aarned
"has some valueg," "honest, hayg
Deing," "worked his way," "head to

CATENBERG~LAKN
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truggle : L 1ve " Indeed, aftar hearing "the facots,"
f" r.t ;"lvi- - “.‘\ - -t "-nr

:hesgg‘t;’.c:;. ;t"l'_ wh .“,:-: - Lhe press, call {t a 'travesty‘. that

“pecpls are alssing out." One porson conCluded, Yit "makes you

want 0 iind cut more akout hig policies.”

Thé canpaign neads to decide on the main elemante of the
Clinton uioggzgggltg e euphacized in madia and by Clinton himaale
in popular presentation. The caopalgn should settle on three
"facts." The follovwing scoured highest and had the moer maaning in
the facua groups:

Father dieC hefors born, motdar worked and strigylsd to
give her son oppustunity and to learn value of aduc=tion.
(19 of 38)

Ictercadad to stop alocholic stepfathar whe abused his
brother &nd mother, (22 of 38)

Worked Rhis way through ceorgetown. (23 of 38)

tried to maks 3 diffarance im one of Amarica's poorsst
atatea. (25 of 38)

Oppoesition to raciss began when as a YOURg bey in the
Beuth, was soparated from black triends because of
segregatloa. (20 of 31)

Started teacher testing, small class ¢ige and higher
teackar pay. (21 of 38)

Required students finish Ligh sohool or 1ese &rivers
license. (25 of 3a)

Gne of first to intrcduce welfare reform, laadi country
iz moving pecple frem walfare to vork.'(zs ofngk)

Created manufacturing jobs as 10 tinmes the nationel rate.
(22 of 38)

fhe :fi;§=fte’f"§;?~fh°ee [.23ings and narrow the choices further in
bt LR v LS L8

€ groups and upcoming California Survey.)

The TV clips shown ¢« focug SIroups au
o TV ¢ : 5 fooy St the extraordina
Power of Bill Clinton when he talks abou e and
stepfather (Cabe Pressman) , ;ﬁ." il e slosholis

S ‘ucatlion (Maryland &
shows what e Cares about {Act Up mfrngation)e:blte) and when he
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We ahould think of bisgraphy in two vays — Liryt as peszonal
SRALac ¢ attritutes and & d ae commitmants. The parsonal
”h:t:;;:i arrritntes ineYuds JiAowed wothar And wtanding up tn
ey Sbueive stepfathar, working his way through Gaorgotawn
a;d YaléA > a--o rning | v~ npa of Mmarica's poorest atatas.
7’ Se = B — i £

dene nf:r;éw S willinjress £6 be tough and inventive trying
TR hasple, Sgtzifically, tsscher easting, drivers’ 1licensss
b poupie, fod o
and welfare raform.

e cszpalcn should prodfucs 3 60 second “character =pot” that
dravsT:raztii:a; urzsts® o proseat Bill dlinten, hhe ﬂafnnn. Tha
current bio epot, confinad to tha 10 zecond format and, thereliors,
too=guick woving, saens too political and packzged, Wea need to
make & =LCong, non=political slotanment., (The mocel is Bush's 1988
ngrandfather® spot micn delivered a siwple family, caring and
values portrayal from June througha cctobex . )

o me Lic spot should be aired in California and ohio
dquring the primary and in the gntire pariod up the
convention; it should alsc ba alred after the
primaries in other critical markets in the indus-
toial Migwest, border states, and New England, as

indicated by P(J 1 {ng.

The campaigo should prodyce & &0 seccnd or 2 migute spot
introducing the real Bill Clinten, but oz one imsus, probabdly
sducation, alowing Clinton® conpitneant, willingness to take on

special interests, his belilef in opportunity
and how we oAnL ehabge RMmerice. The sSpot would air ig rotation with
the full bio spot and in road-blocks in key primary states and in

the period after June ?2nd when public attention will foous en Bill
clinton., The format must losk nen-political, giving full rein to
spontaneity and sincerity

respeasibility,

The campaign should create & 30 minute Infomercial of the
" Bill Qliaton” ke ®¢ airud ia low-gost tima plots frof mid-May
watil Labo: Day. The show chould combine the dblographical facts
§§§? 2§¢v3 with tectironin®s in the appropriate areas, showing the

who care back to do good, fought powarful forces, and
halped pacple:

o Haad ot teachers' union talking about teacher
testing, the battle with the unions, and Clinton's
unwaverling commitment to education and raising
standards:

-




g s AR RAEREREE 2R -
_ ) _ O _mA e
-t L F'. BE’
3 2 o T4 TO 478858 FE,21538/01%
Génaral Elect Project 8
o Ernast en Talking about Bill Clinten, his child-
hood commitment agalnst racism, "the Arkansas 9"
and the mansion, racial progress in Arkansag;
o Seaebody wno went [rom welfare to work and others

to talk asbout how Clinton made it happen bafere it
wags in vogue.
Tha infomercial must include =lipe of Glinton cpeaking with passion
about education (education debate), his family (cabe Pressman), his
life‘s work (Act Up) and the people vho have taken the lumpe (New
Hampshire).

- B

Finally, we muat begln inmediately and Aggressively scheduling
the popular talk shows teo introducs the veal Bill Clinton, That
includes the national popular culture shows and the regional radio
intexviow and call=in shows. We should start with Johnny Carson,
and move to Barbara Walters, Oprah and Donshus, Y King and Rush
Limbaugh. 7The state schedulling must focus oh the "Tmuses® of the
ey radio markets. These shows must introduce these elepents of
biography, cur principal change nessage and the human side of pill
clinton (e.g., humeor, sax, and nhaling). Our geal is to break the

political mold.

Iransition to People

To break oul of the political mold, we muse take e campaign
€0 the people: that Is, Rill Clinton myst move from self-absorption
to caring about pecple, and the campaign itself aust show Bill

Clinton empowering pacple.

The popular culture/talk shows is one form of acoessibliity
that should certainly distinguish Bill ¢linton from George Bush —--
B,

and perhaps Parot., fe should Darmstore these shows over the mext
2 months,

We nasd to make thae Yask Bill," Donahue format shows the
signature of our campaign 11l Clinton, =empleotely comfortable
With himself, answeri: estlons in an entirely spontafieous
format, whersk crdinary people can gain accees to somaone running
Ior president. They can te done a8 30 minute shows and as roped
off areas in malls, We =hould unveil the format, give it a name
that suggests svpowerwent and accessibility, use comman graphics
from state-to-state, and elevate the whole congept by suggesting
that the pecple would have access to this presidant every month -
through people's press senferences  (perhaps organized by a
university or some other independent organization), This is one

3

"
n.l‘

B 413
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president who will be accountable directly to the people. It is

important that we create excitement about the cencapt betore
Perot's electronic democracy takes held.

We nced te make theé transition from our self-absorption with
baing attacked py the press to running for president because we
want to halp pecople. The campaign should implement the "T can take
a hit" program, asv suggested by Linda RloodwortheThomason (see
appendix) as a way ol clecing a chapter of the campaign and making
the transition to caring about others. Rathar than take the idea
to the convention, we should &eek to close the primary season on
that theme -- %the hits ['ve taken in this election are nathing
comparad to the blits the people of this state and this nation are

taking evary day."

o Revisit and expand the New Hampshire speeck on
election night June 2nd -~ thus, acknowledging all
the negative stories but paking them tell a story
about Bill Clinton's commitwent to other people,
(See Sample speach)

o Homscoming avent in Arkansas after cCalifornia,
celebrating becoping the effective nominea, The
svent should show Bill Clinton's enormous pepulari-
ty in Arkansas, but it should also welcome those
families (e.q., Ron Michaels, etc.) who will thank
Rill Clinton for caring.

Conslder taking a f£ilas version te the convention,
though we may want to close this chapter of the
campaign before kieking off the fall campaign,

O

Brave epguah to challenge america

Peocple believe change can conly be brought about by a lsadar
who lacks strings and who is strong enough to challenga powerful
interests, That is the opposite of our current style which too
often suggeste compronises to organize political support.

The presentation of our kicgraphy will emphasize going back to
Arkansags and taking or the tough battles =-- teacher tasting and
raising standards, from welfare to work, and perhaps bhealth clinics
in the scheools (in Arkansaz of all places).

Aggregsive counter-scheduling and speeches are qritical if we
are to intreduce this candidscy in a new light. The speaches

GREPNBERG~LARE
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shoUld be presented under a commen rubric, ag tha "naw covanant®
speeches at Geocrgetow Fernaps we go back to Georgetown, though
more likely, we ge to the audiences that give power to the nessage.
All of *he coches cught o challenge the avdience and draw in the
Press (as Wharton did, with raising Milkin and Trump). Clinten
should lcok unafraid and willing to brave the fire. However, our
goal is not so much to antagonize as to challenge, hoping that the
audience wil) applaud at the

inexpected (as at Whargsen).

The "challenge™ spasches should be organized from mid-May to
Bid=-June --
moment, we

one a week undsr a common title. For the
: the following topics and audiences:

o Radically changing govarnment to a public emplovees
andience. (Note that Bush and Clinton are almost
even an cutiing waste in government and on handl
taxes,) ihe =peach could also become radieally
rafornist in <leaning out the mess in Washingron ew
particularly the role of gpecial interests,

& Qj.n!(‘.ctai}‘w ’
would SRgIed

+ §

Lessons of Vietnan to a Veterans organization where
%8 BUDTiy Lalk akout our own biograpny, the wrenech~
ing experience of a generation, the coming of age
(discovering limits and patriotism), the Persian
Gulf War, and the role of the modern military.

walfare, work, and widdle ¢lags values toc a black
audiance or audlence of social workers. Thisg is an
Spportunity to talk about our own biography, our

values, and the willingness to fight hard for
inventive prograna,

Education reform to a meeting of teachers —- whera
we lay down cur commitment but alse our inaistence
on accountanility, quality, curtailed bureaucracy,
#tc. This is alse an epportunity to make education

wWoIk as lnvastmant o reverss America's decline.
Obviously, there is room for further discussion on the ¢t
wWe need to nova now if t¥ speeches are to happen.
rocom for the tentativeness of sarlier spaaches,
billed as ma)or addresses, and Bjll Clinton
prepare for then.

opice, mut
There is no
The=ze nsed ta be
needs the tinme to
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dhe ol . liilary Clinton and the Clinton
The ¢ weste i . jorld ie rem_ir,-t_a‘--‘;'-_- distortEdo The
marrioge . - idren and family and the pre-cccupation
absence £1 | nrorces the political provlem evident
with ca P T > sllows George Bush (and probably
Irom th gint wid 'Y advantages on family values —— 33
Paerot) - B parunie :
POANtS Ln fhe DHa cusve
) ) g ; teps to imprave the situat'}on;
ooy il Yyt i1y's privacy or trampling on reality:
without endange = -
lary * have a lower Protile in the immeaj-
ate short-term, as we try to re-introduce Bill
Clinton “ oot ocut above. It 45 important to de
nterviews wit} Publications thae have longer leagd
times. by FOor *he wost Part, =mill shouia appeax
ALOTIE on the populay Culture Bhows After the June
primary, Rill apa Aillary should 4e Some  joint
\ppea i Hillary 8hould take UP an aggres-~
LVe sl 'L intervigwe,
Bil1 an 1ary need +to talk much more of their
own family Lncluding Chelsea, ang their affection
tor cack ) If Chelsen Fannot travel (which e
und tand W¢ ought to figure oyt how pro.
Cecting Chalseaa fran the precs ang prutecting her
childha " obsession of 2Oth parents. We nead
to make my “ore of Chelsea faxing hey homewory to
Bill and or . ething that Hillary does with Che}~
Eea.
The £ ! leeds to go en Vacation togethar after
tre June n fY. Preferably in “alifornia {inciug-
ing Disney) though there ig 5 ninority for tha
SuUlr Snore:
: 7 Full-back reriod, Hillary nseds tg
come forway " & vay that ig nuch more reflective
oY 5»-.a'* = Doth her Dumor and her advocacy work
‘ ¥ 3 Linda ﬁlcwodwor’b“rhumas&n has sug~-
':f1~»17 oint appearances with her friends
! W T AALary can tAugn, do nher
e be thipk about

Timicry,

_ we need
svents where Bil]l

and Hillary

OREENPRRG-Laxe
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oi go on dates with the American pecsple.® There
s A sSuggs an that Bill and Chelsea surprise

Hillary } Mgther's Day.
c Bill and liary need to clarify Hillary's role as
Pirst Lady wmbiguity looks like a power game. It

e vary im rant that voters feel comfortable with
qillarv's role and not see her as an empowered

Ths Billayry Clintol cangpaign needs tO be organized and
integrated inta ~he averal moALge What Hillary commugicates is
as i.—;pf‘_ Lok 2 what Bill zgnm wanicates. UP until ni?'d, Hlllm ms
had to deviss the Rropal ige o étrutogy: We think there sught
to be a campsign manage the Hillary Clinton effort, and that
person caght Lo be a paitl f the m?s;age/ﬁtrategy group of the
campaigit. It ig time thos campaign took this role sericusly and
raecognized ha centyal lapoltance of Hillary's communication to
Hhat‘pe-f'- heliove about Bill Clinton as & prospective president.

Surrogates

Racause Clinton is partiocularly axposed at this point, it is
jmportant that we develop a 11-organized and aggressive surrogate
program right now. THie ‘s not substitute speaker program, as

-

developed by mOST presidertial ampaigns, usually in the fall; this
is an identifiable cabinet of .ubctantial and outspoken leaders.
We would idantify 4 or 5 paople whe would conzistently praise or

~yinton, attack B Sitiatives, and generally suggest a
gzg:??méﬁé 7 Wa £ i - inton should not ke hanging out there by
hizselfl eeming wvulnerable, isolated and weakj the president
should not be allowed to u=ze cabinst members to attack, unanswered,
clinton's snvironmental sducation record.

poscible surrcgates ~ould ineiude Jimmy Carter, Jay Rockefel-

ler, Bill Gray, sreve Solerz, Sam Nunn or Les Aspin, Diek Gephardt,
Roy Roelcr Matk Grean, d AN R’.e:uardsw The surrogate progr?m
needs to be organized as part Ol the general comsunication's
. campaign; someone will have to be appointed to take

TO 47ES.58 e .133%2/015
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